Media Release: Smokefree Retailers Award for Renall Street Store
Renall Street Dairy owner Michael Pickett stopped displaying cigarettes about seven years ago. He decided to have roller shutters mounted in front of the cigarette display initially because of concerns around shop security. Since then, there has been a lot of research into the effect of having ‘power walls’ of cigarettes on impulse buying, and normalising the idea of smoking for children. Public Health units around the country are working with retailers to remove displays; to help reduce the long term harm smoking does to the health of their populations. 

Last week, Michael received a ‘Smokefree Retailers Award’ from the Asthma Foundation, recognizing the impact he is having in reducing the incidence of smoking, and protecting children from starting smoking.

‘I’m stoked to get this,” said Michael, standing behind a selection of delicious ice creams – and right in front of the closed off ‘power wall’. “I was the first in Masterton to do it, it didn’t cost much to do, and it hasn’t affected my business either. Lots of people thought it would, but it didn’t.”

Since last September, twenty shops across the country have received awards. 

“Our smoking statistics in the Wairarapa continue to cause concern,” says DHB Smokefree Coordinator, Linda Spence. “If we could do one thing that would have the biggest impact on improving the health of our population, it would be to eliminate smoking. The average age that smokers start at in New Zealand in 14.6 years. Children who start at a younger age are more likely to develop severe levels of addiction to nicotine with all the long term health effect that brings. This is clearly not an adult choice. Two thirds of smokers want to stop. Isn’t it better to help people to never start, and if they do, to remove undue temptation when they are trying to quit?”

The award was presented on behalf of the Asthma Foundation by DHB Board member Janine Vollebreght, in the company of health promoters from the District Health Board, Primary Health Organisation and Wairarapa Addiction Services.
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Appendix One  FAQ

(Information copied from www.smokefreeshops.co.nz)

Q: Do the tobacco displays have a real effect on people’s buying patterns?

· The most popular brands occupy the most space on tobacco displays. This is a clear indication that tobacco companies know these displays influence smokers brand choices. 

Q. Are tobacco displays effective?
· Yes! 

Cigarette Displays influence children:
· Tobacco displays are hypocritical. On the one hand we tell children not to smoke, and yet we allow tobacco to be put directly in their way in convenience stores and supermarkets around the country. 

· Cigarette displays make children more familiar with cigarettes and increase the perception that smoking is more popular and socially acceptable than it really is. 

· Research shows that young people who overestimate the proportion of people who smoke are more likely to become smokers themselves. 

·  Research studies from around the world have found that children who are more exposed to tobacco displays and advertising in retail settings are more likely to be susceptible to and to take up smoking. The vast majority of new smokers are children. 

Cigarette displays undermine and discourage quit attempts:
·  Australian research has found that a third of smokers thought the removal of cigarette displays from stores would make it easier for them to quit. This reflects an opinion poll in New Zealand (commissioned by the Cancer Society) which showed that 45% of smokers though tobacco displays made it harder for smokers to quit. 

Q: Won’t restrictions deprive customers of their basic right to information on products for sale, and the pricing of those products?
· A pricing and product list would still be made available. 

 

Existing displays are largely funded by the tobacco industry, not by small business. Despite tobacco industry statements to the contrary, there has been no negative economic impact reported in Saskatchewan due to the ban, nor has there been any increase in shoplifting.

 

Research by the Wellington School of Medicine showed that retailers are concerned about the impact of tobacco on the health of their customers. The current restrictions are complex and have an extremely low level of compliance. A complete ban on displays is in reality far simpler for retailers to comply with and is arguably less ‘red tape’.

 

Tobacco retail displays should be considered first as a public health issue. That is in the context of harm caused to young people and smokers who are exposed to these displays not as an economic issue.

 

Tobacco is not a normal consumer product, is highly addictive and causes serious disease. It kills 4,500 people in New Zealand every year. It is unjustified to display such products responsible for so many deaths in dairies and convenience stores throughout the country.

Q: How is a display ban practical?
· The ban would provide an unambiguous and easy-to-comply-with scenario for all retailers. 

Q. Won’t small businesses shut down as result of the ban?
· The display ban in Canada, Thailand, and Iceland has not shown any negative consequences to retailers. Compliance with the law has been high. 

